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strip (Eye Gate House) . May 105 


House of ease (Reynolds Aluminum) 


March 64 
Imagination at work (Roundtable) 
May 105 
Imagination takes the floor with 
Amtico Oct 132 
Interpretation in tones (Hammond 
Organ) Dec 94 


Key to merchandising (Gravure 
Technical Assoc.) Sept 123 


MAG (Life) .. . April 83 
Make color your business (Eastman 


Kodak) March 65 
Man of property (H. D. Rose) 
Aug 88 


Meet photoscreen processing (East- 
man Kodak) May 104 


Merchandising in action (Wheeling 
Steel) Jan 74 


Mmmm-what a year (Apeco) 


Aug 88 

Mower car magic (Homelite) 

April 84 

The new look in modern farming 

(Stran-Steel) Oct 132 

New fastening methods (Huck Mfg.) 
May 105 


The 1960 cooperative advertising 
plan (Int. Harvester) July 46 
The pair that got away (Gardner 
Productions) Sept 125 
Psychological warfare against re- 
cessions (Advertising Council) 
April 84 

Saga in sugar (U & I Sugar) 

Th ly 47 

aly 

The sale that turned the tide (Close 


& Patenaude) Feb 42 

Scintillite, I & II Dec 93 
Showcase for freedom March 65 
Sky — (Boeing Airplane) 

NOV il 

Small town story (Grit) April 84 
Smitty (McGraw-Hill) Aug 88 


Title tale (Colburn Laboratories) 
July. 47 


Today's homes: a _ special report 
(Celotex) . Sept 123 


Type and its origin (Monsen) . 


July 46 

Uncle Sam goes to the trade fairs 
March 65 

The vicious circle (Calvin) Oct 

132 


Westward Ho April 83 


The winning combination (Milprint) 
Oct 132 

Wonderful world (Coca-Cola) 

Nov 118 


The world’s biggest sample case 
(Pilot) May 104 


FILMSTRIPS 


OCastles in the sand (Insurance 


Counseling Service .. . July 47 


How to buy desktop filmstrip pro- 
jectors, by Robert B. Konikow.. . 
Aug 79 


OHow to get the most out of a film- 


strip (Eye Gate House)... May 105 


OThe 1960 cooperative advertising 


plan (International Harvester) 
July 46 


OType and its origin (Monsen) 


July 46 


What you need to know about film- 
strips/slide shows, by Herbert C 
Rosenthal . . . July 49 


OThe world’s biggest sample case 


(Pilot)... May 104 


FLEXOGRAPHY 


Preparing a job for flexography, by 
Alexander R. Brodie . . . Nov 94 
This is flexography, by Milton | 
Bennett Sept 95 


FOIL 


Printer solves sticky problem, by 
Mildred Weiler .. . June 98 


FOOD 


An outdoor campaign builds a com- 
pany image (Twine Pines), by 
Haviland F. Reves .. . June 86 
Promoting a premium by mail (Visk- 
ing). by Joseph Pollick . . . March 
119 


Publisher/Ad agency develops food 

paper (Rutledge), by Mildred Weiler 
Aug 66 

Repacking an entire product line 

(College Inn), by James H. Black 
Dec 77 


OSaga in sugar (U & I Sugar) . 


July 47 


A tv auction builds repeat sales 
(American Packing), by Mildred 
Weiler . July 44 


+ 


GASOLINE 


OThe game's the same (Standard Oil) 
7 


Jar 
an 


How an agency picks specialties 
(Esso), by Carl S. Auerbach . 
Aug 102 


Operation big change (California 
Oil), by Max F. Barry May 37 


GIFTS 


AR’‘s portfolio of gift ideas, by Bette 
Macon . Oct 94 


Buying business Christmas gifts, by 
Robert B. Konikow . Oct 85 


Checklist for holiday planning 


Oct 109 
What Johnson's Wax gives for Christ- 
mas, by William R. Gerler ... Oct 
104 

GIMMICKS 


How direct mail sold space in a 
business magazine (Electronic Buy- 
ers Guide), by Bette Macon 
March 124 


How to get engineers to remember 
your advertising (Worthington), by 
Cy Freeman... . July 85 

Using gimmicks in promotion (Wol- 
verine), by H. A. Harty June 63 


HOUSE ORGANS 


An agency's creative external (Pub- 
licis), by Maurice Bensoussan ... 
Dec 

BEmployee publications, by William 
C. Halley ... Feb 20 
The external in Italy. by Maurice 
Bensoussan .. . April 94 
How to get a lively layout, by Ber 
nard Gelman .. . Aug 47 
Use the corner card to clean up your 
mailing list (Link-Belt), by W. 
Depperman.. . June 119 
Want inquiries? Use your external 


(Link-Belt), by W. H. Depperman 
. Jan 43 


What you should know about syndi- 

cated house organs, by Ed Sachs 
. . Oct 29 

When an agency edits an external 

(Fuller Mfg.) . . . March 85 


HOUSEHOLD PRODUCTS 


How sales promotion sells supermar- 
ket space (Scott Paper), by Richard 
B. Dingfelder . June 83 

How to introduce a new product 
with a flair (Dow Chemical), by 
Robert B. Konikow . . . Nov 35 

How to run a contest with eleven 
co-sponsors (Kaiser), by Ed Sachs 

. . Feb 72 


Making color photography go farther 
in a unified catalog (Brunswick- 
Balke-Collender), by Kenneth E. 
Markel .. . May 121 

Packaging for supermarket sales 


(Sylvania), by Ted Sanchagrin ... 
June 127 


INSERTS 


American Home's spectacular in- 
serts, by Allen Sommers... Nov 89 
How to handle a wax paper insert 
(Badger Paper Mills), by E. E. Erd- 
man... July 94 


INSURANCE 
OCastles in the sand (Insurance 
Counseling) .. . July 47 


How Kemper buys its calendars 
(Kemper Insurance), by Clive R 
Bishop . . . June 66 


How to—and not to—celebrate an 
anniversary (Equitable), by Etna 
M. Kelley Sept 47 


A local sign program with national 


impact (Hartford Fire) Feb 93 

OMan of Property (H. D. Rose) . 
Aug 88 

INQUIRIES 
How to handle inquiries promptly 
and personally (Bruning) .. . July 
59 

JEWELRY 

OThe ages of time (Hamilton Watch) 

. April 83 

Why Hamilton uses fm radio .._ . 
May 95 

LAYOUT 


How layout can beat the premium 
position charge, by William’ Lang 
May 63 
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How to design better newspaper 
ads (Macy's), by Morris L. Rosen- 


blum .. . Nov 45 
How to get a lively layout. by Ber- 
nard Gelman .. . Aug 47 
How to plan a folder, by Frnest 5 
Green Jan 83 
@Profitable newspaper advertising. 
by Edmund C. Arnold . . . July 18 
LETTERS 
A checklist to evaluate your letters 
. July 65 


MAILING LISTS 


Mailing lists, by Frederick Borden 
. Nov 71 

Selling buildings by mail (Stran 

Steel) .. . May 117 

Use the corner card to clean up 

your mailing lists, by W. H. Depper- 

man... June 119 

Why to automate a list (Hitchcock), 

by Phil Hirsch . . . Feb 99 

We got too much mail (Benton & 

Bowles), by Richard Essey .. . Dec 

87 


MEDIA 


American Home's spectacular in- 
serts, by Allen Sommers... Nov 89 
Ask the ‘teens (Teen), by Dr. Shoi 
Balaban Dickinson .. . March 29 

@Bacon’s publicity checker, 1960 . 
March 21 


@Employee publications, by Willia 


C. Halley ... Feb 20 
WA handbook of the foreign press, by 
John C. Merrill . Feb 20 


How direct mail sold space in a 
business magazine (Electronic Buy- 
ers Guide), by Bette Macon 


March 124 

How to celebrate a multi-faceted 
anniversary (KFUO), by Mildred 
Weiler Sept 54 


How to design better newspaper 
ads (Macy's), by Morris L. Rosen- 
blum Nov 45 


How to play it cool, man (Playboy), 


by Victor A. Lownes III May 106 
How to prepare a case history (Holi- 
day). by Allen Sommers ... Sept 
102 

How to read Fortune in bed 
April 65 


How to use a contest to measure an 
audience (WCAU), by Allen Som- 
mers... Aug 108 
A low-cost exhibit with high pulling 
power (Sports Cars Illustrated) 
Oct 113 

OMAG (Life) .. . April 83 
A newspaper changes its face (Chi- 
cago’s American) ... April 63 
Printing and mailing from overseas 
(Sports Illustrated) .. . Sept 31 
Publisher/ad agency develops food 
paper (Rutledge), by Mildred Wei 
ler... Aug 66 


Shooting a film in 22 days (TV 


Guide), by Allen Sommers 
March 59 
OSmall town story (Grit) . . . Apri! 84 
OSmitty (McGraw-Hill) .. . Aug 88 


@The view from the fortieth floor, by 
Theodore H. White . . . Sept 21 


Web offset can cut your printing 
costs (Stanley Publishing), by Emi! 
G. Stanley ... July 91 
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Why to automate a list (Hitchcock), 


by Phil Hirsch . Feb 99 
MERCHANDISING 
How to pick a premium (Lever 
Brothers). by David Bland .. . Nov 
107 
What's popping in point-of-purchase 
. Nov 123 
METALS 
OHouse of ease (Reynolds Aluminum) 
. March 64 


How to run a contest with eleven 


co-sponsors (Kaiser), by Ed Sach: 
Feb 72 

A mine at an exhibit (U. S. Steel). 

by William R. Fawcett . March 


105 


Using gimmicks in promotion (Wol- 
verine), by H. A. Harty June 63 


MOTION PICTURES 


Commercials that speak in many 
languages (Cluett- TONE, pe y 
Maurice Bensoussan l 

A film to sell overseas (Revion). a Y 
Warren E. Adam . Jan 33 


WA grammar of the , film, by Raym 


Spottiswoode .. . April 27 

How to dramatize safety sg da 
Rubber), by J. D. Hershey ... Ma 

66 


How to produce a film with almost 
no headaches (Behr- Manning), by 


Frederic C. Regan Dec 91 
How to put your storyboard on film 
April 77 

WKey audiovisual anes 1959- -60. 
— Rose Daugherty. ed. 
i 
Punctuation plays its part in pro- 
duction of films, by John Battis« 


Aug 85 
Shooting a film in 22 a (TV 


Guide), by Allen Sor 
March 59 
The twelve steps of film production 
Oct 129 
Use film, not tape, by Robert L 
Lawrence March 68 
OThe vicious circle Oct. 132 


When ‘do-it-yourself’ works in mo- 
tion picture production (Smith & 


Loveless), by Art Parcher 
11] 


MUSIC 


An agency produces a musical 
(Cunningham & Walsh), by Tom 
Huff Dec. 74 
Breaking through with a musical 
(Carter Carburetor)... July 4! 
How to Play it cool, man! (Playboy). 
by Victor A. Lownes III May 106 
Siang in tones (Hammond 
Organ) Dec. 94 


NEW PRODUCTS 


How to introduce a new automobile 
(Oldsmobile), by Haviland F. Reve 
- + july 25 


How to introduce a new product 
with a flair (Dow Chemical), by 
Robert B. Konikow Nov. 35 

Packaging plus _ point-of-purchase 


produce sales for new _ product 
(Dragon Tooth), by Robert P. Orr 
oo « CR FO 


Use packaging to launch a new 
product (Koos & Son), “4 Clarke E 
Pierce . July 31 


OFFSET 


Offset papers: past, present, future, 
by Ronald I. Drake... May 86 
Web offset can cut your printing 
costs (Stanley Publishing), by Emi! 
G. Stanley .. . July 91 


OPEN HOUSE 


Get the family into the act, by Pau! 
Theurer ... Aug. 100 


OUTDOOR 


Bank uses real boat on sign (First 
National Bank of San — by 


Virginia Patton .. . June 
Bring a the covered cae. by 
Richard iders Allen ... Dec. 58 
A aia raesne pester, by Doro 
thy Carey ... Nov. 117 


An outdoor campaign builds a com- 
pony image — Pines), by Havi 


id F. Reve June 86 
PACKAGING 
The birth of a new packaging (Bel- 
air Cigarets) Feb. 86 
Corrugated goes beautiful, by Ed 
Sachs Aug. 52 
How design unified a ~— line 
(U.S. Plywood) . April 
How to handle a wax , aes insert 
(Badger Paper Mills), e. Esd 
nn... July 94 
BThe —— by Mildred Constan 
tine Ma $ 
Packages of note... Dec. &2Z 
Packaging. Walter Herdeg, ed. 
April 26 
Packaging in Italy, by Maurice Be: 
oussan Sept 88 
Packaging for sales and shipment, 
by American Management Associa 
tion May 15 
Packaging _ a sales 
(Sylvania), ‘ed Sanchagri1 
June 127 


Packaging plus_ point-of-purchase 
for a new product (Dragon Tooth), 


by Robert P. Orr Oct. 75 
ee —- yy wie by Amer 
Associatior 
Feb. 20 


Perspective on packaging Jar 


5Z 


Planned packaging can be econom- 
ical and effective (Turner Corp.) 
Aug. 91 


Repackaging an entire product line 


(College Inn), by James H. Black 
Dec. 77 

Selling boxes Ry bones (Union 

Camp), by Allen Son Oct 


Tomorrow’ s package 
May 73 


Use packaging to launch a new 
ag (Koos & Son), by Clarke E 
Pierce July 31 

OThe eslieidinla combination Oct 
132 
What you should know about pack- 
age design research, by Edmund W 
J. Faison Nov. 63 
Why Bowes uses cheesecake 
April 74 
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PAPER 


How to handle a wax paper insert 
(Badger Paper Mills), by E. E. Erd. 
mann... July 94 
WiInternational paper pocket pal 

Aug. 20 

Make your paper merchant part of 
your team, by Charles V. Morris 

Aug. 68 
Offset papers: past, present, future, 


by Ronald I. Drake .. . May 86 
A paper that does good, by Betty 
Aulenbach . Feb. 64 
WPaper, the fifth wonder, by J. H 
Ainsworth . . . July 18 
PHOTOGRAPHY 
Beauty on ice (Hott Mitts), by Rich 
id A. Dinkel . Nov. 60 
Better prints through better paper 
. Dec. 104 


Do-it-yourself slides add tv impact, 
by Bert Goldrath .. . May 100 
From art director to stand-in to mod- 
el (Old Spice) Oct. 79 


OF unctional photography in industry 


(Eastman Kodak) . Feb. 41 
OHow film is made (Restaen Kodak), 
J ily 47 


How to buy advertising photography 
on a low budget, by John Turear 


Nov. 57 

How to photograph a roof (Carey 
Mig.) April 116 

imagination takes the floor with 
Amtico .. . Oct. 132 
Instant photos for an inexpensive 
— = Myers), by Leon M 
Kat rch 73 

Bail keys made here, by Lee Boltir 


OMake oii your business (Eastman 
Kodak) March 65 
Making color photography go far- 
ther in a unified catalog (Brunswick- 
Balke-Collender, by Kenneth E. Mar 
kel May 12] 

OMeet photoscreen printing (Eastman 
Kodak) May 104 
Shooting for design and _ color 
(Champion Spark Plug), by Tho: 
G. McHugh July 55 
Shooting motion standing still . . 


Seba color prints in press releases 
Timken Roller Bearings), by Karl 
N. Froelich Sept. 43 

x marks the photo (Toro), by be 
W. Gibsor . . Jan. 90 


POINT-OF-PURCHASE 


Does your point-of-purchase stand 
up in _ supermarkets, by George A 
Hami Dec. 55 

Son. Geni Can time sold more cans 
(Lone Star Brewing), by Mildr 


Weiler March 111 
How to be different in point-of-pur- 
chase, by Leo J. Fidler... Aug. 4! 


Packaging plus _ point-of-purchase 
produce sales for a new product 
(Dragon Tooth), by Robert P. Orr 


75 


Dantas ways to get your p.o.p used 
Jan. 69 


0 


What's popping in point-of-purchase 
Nav 192 


POSTERS 


Designs to sell service (Swiss Tele- 


phone), by Maurice Bensoussan... 


March 78 

PREMIUMS 
How a premium sold premium beer 
(Amstel), by Bette Macon. . . Feb 
77 


How to buy balloons, by Robert B 


Konikow . April 44 
How to pick a premium (Lever 
Brothers), by David Bland... Nov 


107 


How to use coupons, by E. G. Bent- 
ley ... Jan. 59 


Promoting a premium by mail (Vis- 
king). by Joseph Pollick . . . March 
119 


Promoting with pajama premiums 
(Englander), by Burt Goodman... 
Dec. 95 

The way to a depositor’s heart 
(Lincoln Savings Bank, Brooklyn), 
by John L. Corvaia.. . July 72 
What lies ahead for premium buyers, 
by Jemes M. C. Tighe . April 37 


PRESENTATIONS 


An agency produces a musical 
(Cunningham & Walsh), by Tom de 
Huff . Dec. 74 

Breaking through with a musical 
(Carter Carburetor) . July 41 
How to be popular, by John James 

Dec. 23 

A presentation that salesmen will 
use (General Electric), by J. A 


Bartels . . . March 83 
Put a cover on it, by Ken Nelson 
May 81 
OThe world’s biggest sample case 
(Pilot) . May 104 
PRINTING 


WThe art and craft of screen proc- 


ess printing, by Albert Kosloff . . 

Aug. 20 

Better prints through better paper 
Dec. 104 


Corrugated goes beautiful, by Ed 
Sachs... Aug. 52 

Do you really like to pay extra type 
charges, by Charles H. Crandall 


52 

Do sales promotion departments 
need their own print shops, by Ed 
Sachs Dec. 3] 

WInternational paper pocket pal 
Aug. 20 

OKey to merchandising (Gravure 
Technical Assoc.) .. . Sept. 123 


A paper that does good, by Betty 
Aulenbach Feb. 64 


WPhoto-offset fundamentals, by John E 
T 


ft. . ae 
Cogoli Ve 2] 


Planning for better imposition, by H 
Wayne Warner April 27 


Planning permits Gale to compete 


with - giants, by W. R. Parke: 
> 93 

nahin a job for flexography, by 

Alexander R. Bradie Nov. 94 

Printer solves sticky problem, by 

Mildred Weiler . June 98 

Printing that makes its mark 

Jan. 38 

Prize winning printing June 104 

This is flexography, by Milton | 

Bennett Sept. 95 


Web offset can cut your printing 
costs (Stanley Publishing), by Emil 
G. Stanley July 91 


z 


American Home's spectacular in- 
serts, by Allen Sommers .. . Nov 89 


A die-cut ad in run-of-the-book 
(Worthington) . . . March 88 


How to get engineers to remember 
your advertising (Worthington), by 
Cy Freeman... July 85 
How to stretch an idea (Tom Saw- 
yer) ... April 98 
Meet—and respect—the production 
manager, by Tom Wilcher...Oct 38 
A newspaper changes its face (Chi- 
cago’s American) .. . April 63 
Planning for better imposition, by H. 
Wayne Warner ... April 27 
Preparing a job for flexography. by 
Alexander R. Bradie .. . Nov 94 
Why—and how—Lionel produced its 
own catalog . April 87 


PROJECTORS 


How to buy desktop filmstrip pro- 
jectors, by Robert B. Konikow... 
Aug 79 


PUBLICITY AND PUBLIC 
RELATIONS 


AR’s portfolio of gift ideas, by Bette 
Macon... Oct 94 
An agency produces a musical 
(Cunningham & Walsh), by Tom de 
Huff... Dec 74 

WBacon's publicity checker, 1960... 
March 2] 
Buying business Christmas gifts, by 
Robert B. Konikow . . . Oct 85 
A company president hits the road 
(Kroger), by Haviland F. Reves 
Sept 27 

Directory of advertising, marketing 
and public relations education, Elon 
G. Borton, ed... . July 19 
Get the family into the act, by Paul 
Theurer .. . Aug 100 

WA handbook of the foreign press, by 
John C. Merrill . . . Feb 20 


How public relations can increase 
sales, by James B. Strenski . . . Oct 
27 

How to introduce a new product 
with a flair — Chemical), by 
Robert B. Konil . Nov 35 


How to make ‘Soa popular, by 


Richard D. Bonham . April 108 
How to play it cool man (Playboy) 
by Victor A. Lownes III .. . May 106 


How to prepare a 


case history 
(Holiday). by Allen 


Sommers 


Sept 102 

WIt's good public a by Ed- 
mond D. Boles. . April 

WKey audiovisual Bresso § 1959-60, 
Annie Rose Daugherty, ed... . Oct 
18 


WHandbook of public relations, by 
Howard Stephenson Nov 28 
WMike & screen press directory and 
newsguide, M. A. Durso, ed. Oct 
18 
A mobile projected poster, by 
Dorothy Carey Nov 117 
A money tree helene I in a bank 
Yov 106 
Public relations: part of manage- 
ment, by Lee Schooler Aug 28 
A promotion with lots of steam 
(Compton Transfer) . Nov 99 


Using color prints in press releases 
(Timken Roller Bearings), by Karl N 
Froelich . Sept 43 


January 1961 - aa * 117 








@Watching out for Dulie. by David 
_ Westheimer ... July 18 
What Johnson’s Wax gives for 
Christmas, by William R. Gerler . 
Oct 104 
What to do when you're 125 (Orr 
Iron), by Bette Macon ... Dec 99 
@Who's who in public relations, Rob- 


ert L. Barbour, ed... . Jan 18 
OWonderful world (Coca-Cola) . 
Nov 118 
RADIO 


Jackpot draws early morning audi- 


— by Roger W. Dana... April 
4 - 

Why Hamilton uses fm radio 

May 95 
REAL ESTATE 


Exhibit sells homes (Heftler), by Ed- 
ward G. Dickson .. . April 114 


House in a station (Charlex), by 
Ted Sanchagrin .. . March 108 


How sales promotion sells houses 


(Owens-Corning), by Walter |] 
Stroud . . . June 37 
How to make a $250,000 sale by di- 
rect mail .. . July 62 


Sales promotion with a flair (Val- 
halla), by Edward R. Lucas... July 
101 


RESEARCH 


Ask the ‘teens (‘Teen), by Dr. Shoi 
Balaban Dickinson . . . March 29 
BHow industry buys, by Dr. D. H 
Thain .. . Jan 18 

WThe strategy of desire, by Ernest 
Dichter Dec 18 

BTesting: the scientific approach to 
direct mail July 19 
What do consumers think about di- 


rect mail. by Sidney J. Levy 
Oct 60 


What you should know about pack- 
age design research, by Edmund 
W. J. Faison . Nov 63 


R.O.P. COLOR 


aetantn for R.O.P. color 


March 


SALES MEETINGS 
OThe gooney bird (Solana Studios) 


_.. Sept 123 
OMmmm—what a year (Apeco) 
Aug 88 


SALES PROMOTION 


All about product miniatures, by 
Bette Macon May 47 
Are admen doing enough in world 
politics, by Stanley E. Cohen 
Feb 25 
OThe art and beauty of cashmere 
(Dalton) Aug 90 
Beauty on ice (Hot Mitts), by Rich- 
ard A. Dinkel Nov 60 
Breaking through with a musical 
(Carter Carburetor) July 41 
@Casebook of successful ideas for ad- 
vertising and selling, by Samm S 


Baker April 27 
Creative selling, by Charles F 
Lohse Dec 18 
Do sales promotion departments 


need their own print shops, by Fd 
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Sachs Dec 31 


Does your point-of-purchase stand 
up in supermarkets, by George A 
Hamilton Dec 55 

Helping dealers helps sales (Bell 
& Howell), by Carl G. Schreyer. . 

Dec 34 


How a skating rink helped build 
shopping (Gimbel’s), by Christiar 
Mattie Jr Oct 116 

How one agency approaches adver- 
tising and sales promotion (Hay- 
hurst), by Peter H. Whelen Nov 
41 

How sales promotion sells houses 
(Owens-Corning), by Walter J. 
Stroud .. . June 37 


How sales promotion sells super- 

market space (Scott Paper), by 

Richard B. Dingfelder June 83 

How to be popular, by John James 
Dec 23 


How to buy product replicas, by 
Bette Macon June 47 


How to introduce a new automobile 
(Oldsmobile), by Haviland F. Reve 
July 25 

How to introduce a new product 
with a flair (Dow Chemical) by 
Robert B. Konikow Nov 35 
How to make factory promotions 
work, by Philip S. Nelson Aug 
25 


How te run a contest with eleven 
co-sponsors (Kaiser), by Ed Sachs 
Feb 72 

How to sell sales promotion to man- 
agement, by Stanley Arnold 
June 25 

Olnterpretation in tones (Hammond 
Organ) Dec 94 
Is your trademark as effective today 
as it was yesterday. by Gerald W 
Tasker . Dec 38 
Making a fortune with fortune cook- 
ies (Brooks Chevrolet), by Ellis 


Brooks Oct 92 
Maps, by Ted Sanchagrin Dec 
43 


Meet Freshie, Delco’s super sales- 
man Feb 43 


A mobile projected poster, by 

Dorothy Carey Nov 117 

Olympian public service (Erwin. 

Wasey. Ruthrauff & Ryan), by Ed 

Sachs Sept 23 

Packaging plus _ point-of-purchase 

produce sales for a new product 

(Dragon Tooth), by Robert P. Orr 
Oct 75 

Phonograph records . . . a powerful 

sales tool, by Ted Sanchagrin 

Feb 31 

The problems ahead for sales pro- 

motion, by John D. Macomber 

June 30 

Promoting with pajama premiums 

(Englander), by Burt Goodmar 

Dec 95 

A promotion with lots of steam 

(Compton Transfer) Nov 99 


Sales promotion: big league style 

(White Sox), by Betty Aulenbach 
Jan 53 

The sales promotion man—the com- 

ing man in management, by Dick 

Brown June 23 

Sales promotion—part of Honeywell 

management, by Robert B. Konikow 
May 23 

Sales promotion sells more than ad- 

vertising (Indian Head), by Robert 

M. Graham June 33 

Sales promotion with a flair (Val- 


halla), by Edward R. Lucas 
July 101 


OScintillite, I & I Dec 93 


Selling boxes by boxes (Union- 
Camp), by Allen Sommers . Oct 
61 


WShopping towns USA, by Victor 
Gruen and Larry Smith Aug 20 
OToday’s homes: a special report 
(Celotex) Sept 123 
Using the election to sell appliances 
(Westinghouse), by | Gilbert Baird 
Dec 25 
Why not be off-beat, by Bette Ma 
con April 29 
Youngstown story I: Q for quality 
in promotion (Youngstown Kitchens), 
by Robert B. Konikow Jan 21 
Youngstown story II: 52 promotion 
ideas for a low budget (Youngstown 
Kitchens) Jan 25 
Youngstown story III: How to be the 


star of the home show (Youngstown 
Kitchens) Jan 29 


SALES TECHNIQUE 
OCash on your line (Bell Telephone) 


Sept 124 
How public relations can increase 
sales. by James B. Strenski Oct 


27 


SALES TRAINING 


ODeveloping your sales personality 
(Dartnell) May 104 
OThe engineering of agreement 
Nov 118 
OThe game's the same (Standard Oil) 
Jan 37 


OHow to get the most out of a film- 
strip (Eye Gate House) May 105 

OThe pair that got away (Gardner 
Productions) Sept 125 

OThe sale that turned the tide (Close 


& Patenaude) Feb 42 
Training on wheels (Armstrong 
Cork). by H. C. Long, Jr April 
105 

SAMPLING 
To sell it. give it away, by Haviland 
F. Reves Feb 83 


SCREEN PROCESS 


The art and craft of screen process 
printing, by Albert Kosloff Aua 
20 


How to prepare art for silk screen 
printing. by Edith Pilpel Jan 86 
OMeet photoscreen printing (Eastman 


Kodak) May 104 

SIGNS 
The ABC’s of plastic signs, by Rob 
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